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CM 11

Managing At The Speed Of
Change

Daryl R. Conner

Thisbook provides meaningful insghts into change dynamics and
useful guiddines on change implementation. Not only doesit give
professondsadgtructured aswell asavery practica gpproach to
change; it dso dedls with human behaviours, fedings and
emations

CM 1.2

The Dance Of Change

Peter Senge

This book reved s that business leaders can work together to
anticipate the chdlenges that profound change will ultimately
force the organisation to change. Readers will in-turnlearnto
build persond and organisationd capaiilities needed to meet these
chalenges

CM 1.3

Leading Change

John P. Kotter

This book provides the vicarious experience and positive role
mode s for leeders to emulate. It identifies an eight-step process
that every company must go through to achieveits god, and show
where and how —good people- often derall.

CM 14

The Change Handbook

Peggy Holman

This book is about effective change, describing change methods
that are based on two powerful foundation assumptions: high
involvement and a systemic gpproach to improvemen.
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EO1.1

The Joy of Working

DenisWaitley

This book offers a unique 30-day method for developing and
sugtaning a pogtive outlook on life and work. It offersindghts
and attitudes that can unlock the potentid in each person to turn
individua idedls of success, wedth and happinessinto redlity.

EO1.2

Practicd Intelligence

Roger Peter

In this book, the author focuses on leadership, ills, people
smarts, verba and written communication, logica and
mathemétics inteligence, intuition and credtivity, and he examines
how successful managersin awide variety of occupations use
these differing abilities to the benefit of their companies.

EO1.3

Management Tools for
Educationd Managers

Allan Waker

This book provides ideas and thought-provoking meteriasto help
managers become more andytic and forward looking.

EOC1.4

Gifts Differing

Issbel Briggs
Myers

This book explains the essentid persondity traits described by the
MBTI and their practicd significancein your daily life. Drawing
on conecepts originated by Carl Jung, this book distinguished four
categories of persondity traits and shows how these qualities
determine the way one perceive the world.

EO15

Truth Zone

Ward Hynn

“Truth Zone’ providestools to hep anyone, a any leve of an
organisation, transform their workplace into amore productive,
collaborative and congenia environment.

EOC1.6

Trust and Betrayd in the
Workplace

Dennis S. Reina

This book detalls a proven modd to help leaders, employees and
their organisations acknowledge betraya, solidly recover from it
and rebuild trugt. It clearly explains the dynamics of trust and redl
life examplesillugtrate trust building principles and practices a
work.

EO1.7

The Book of Five Rings

Miyamoto
Musashi

This book offersindgght in the Japanese gpproach to business
drategy. It andyses the process of struggle and mastery over
conflict thet underlies every leve of human interaction.
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EOC1.8

Thick Face Black Heart

Chin Ning Chu

In this book, the author explains the naturd law that unites
Spiritua behaviour with absolute achievement. It shows how to
utilise the incredible positive force hidden within us dl- and
unleashes its awesome power.

EO19

Gung Ho

Ken Blanchard

Through the ingpirationa story of business leaders Peggy Sinclair

and Andy Longclaw, the authors reved the secret of Gung Ho- a
revolutionary technique to boost enthusiasm and performance and
usher in astonishing results for any organisations.

10

EOC21

Working Together

Olaf Isachsen

This book explains how and why some people can work and live
together harmonioudy and why some can't.

11

EOQ2.2
EO22A

Please Understand Me

David Keirsey

In this book the authors will show you how to “ abandon the
Pygmadion project”, that endless and fruitless attempt to change
the Other into a carbon copy of Onesdif.

EOQ23

Benchmarking Staff
Performance

Jec Fitz Enz

In this book, the author explains how to gpply benchmarking asa
vaue-adding force in a comprehensive and systematic way.
Offered are proven methods and systems for measuring tangible
‘before and after’ results of gaff functions.

13

EOC24

Facilitation Skillsfor Team
Leaders

Dondd Hackett

In this book, the authors shows you clearly how to motivate
workers and the way to go by doing that for example providing the
tools or environment to ease the transformation from authoritarian
to participatory work styles and thinking.

14

EO 25

TheDilbert Principle

Scott Adams

In twenty-Sx provocative, illustrated chapters, the author reveds
the secrets of management in every company, including swearing
your way to success, faking quality, business plans and etc.

15

EOQ2.6

Beside Oursdves

Naomi L. Quenk

Thisbook explores the hidden or unfamiliar sde of persondlity,
which surfaces when we are fatigued, ill, under stress, or
otherwise “besde oursalves'.
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16

EOQ2.7

Using Management Games

Chris Elgood

In this book, the author examines the characterigtics and
goplications of the different types of management game. He
explains the method by which each type assststhe learning
process and the stuations for which it is suitable.

17

EOC2.8

Winning PR Tactics

Peter Sheldon
Green

This book explains the best and most successful PR techniques. It

demondrates proven tactics, media relations and dso provides
ideas, hooks and gimmicks successfully used by professonds.

18

EO 29

Working With Emotional
Inteligence

Dand Goleman

In this book, the author andyses bath the inner ahilities that enable
us to manage essentia socid strengths and oursdves. He dso
illustrates these strengths and the lack of them in some of the top
corporationsin the world today.

19

EO3.1

Training Needs Andlyss

Sharon Bartram

This book begins by discussng some of the fundamenta areas of
learning such as what we mean by skills, knowledge and abilities
and rdates these to various professons. This gpproach enables the
reader to see how work practices change and new methods are
implemented.

20

21

EO3.2

EO3.3

The ASTD Trainer's
Sourcebook

Business Driven Learning
The HRD Chalenge

Dennis Kinlaw

Singgpore Indtitute
of Management

This book gives the readers essy-to-persondise and ready-to-run
workshops on the hottest topicsin training.

Thisbook summaries dl the speeches spoken during the Asa
Conference 1996 that took place a Raffles City Convention
Centre Singapore.

EOC3.4

EO34A
EO3.4B
EO3.4C

Do It and Understand

Christopher C.
Roland

Beginning with focused discussions on experimenta theory and
methodology, this book highlights current trends and issuesin
quaity design, application, transfer and evaudtion, aswell as
internationd and multiculturd training strategies affecting
corporate devel opment.
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23 |EO35 Pushing the Envelope All the Harvey Mackay This book teaches us to push the boundaries and onesdf to
Way to the Top maximum one’ s advantages. With the fun, the creetivity and the
chdlenges back in the business, this book is packed with triumphs,
wit and wisdom gleaned from the author and the super-successful
people he’slearned from over the years.

24 |EO3.6 Executive EQ Robert Cooper This book shows the readers how they can develop and gpply EQ
in their workplace. The ideaof Emotiond Intelligence is sweeping
the world but thisis the book thet tells the reader how to turn it to
their advantage in business.

25 |EO3.7 People Typesand Tiger Gordon Lawrence | Thisbook showsus how to develop and gain maturity within our

Stripes basic way of processng experiences aswell asgivesusan

explanetion of how this behaviour shows up in everyday life,
especidly in learning and teaching.
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GB11

The ASTD Technica and
Skills Training Handbook

Ledie Kdly

Thishbook isfilled with how-to information, task lists, resources,
innovative training techniques and profiles of some of the bes-run
technicd training departments in the world.

GB12

Wisdom of the CEO

G. William
Dauphinds

This book introduces 29 visonaries who are actively changing
today’ s business paradigm. These top globd business leaders will
explan how they are confronting the eight key issues driving
business today for eg. Globdisation, Growth, E-Business,
Innovation and etc.

GB1.3

Race for the World

Lowdl Bryan

In this book, the authors examine mgor risks and mgor
opportunities lurk underneeth the seemingly cam waters of globa
market. They explain how to dedl with the sea changes of capita
availability, digitised datainformation networks, intellectua
property growth and one-price market.

GB14

World of Risk

Mark Haynes
Danidl

This book relates the multiple issues of potentid danger inthe
world we lived in and sets a strategy for dedling with them. For
any globd corporation facing aperiod of dramatic change, this
book provides a blueprint to build an entirdy new and more
successful, business modd for the future.

GB 15

Managing with a Globd
Mindset

Jean-Pierre
Jeannet

Thisbook provides the skill sets required, to developing and
magtering agloba mindsdt. It takes a detailed look at the concept
and contragts it with other types of mindsets. It dso ddliversthe
knowledge to harness key competencies.
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GM 11

Patterns of Excdlence

Danny Samson

Based on aglobd study of the world's best organisations, this
book reveds the guiding principles that separate the best from the
rest. The book’ s case studiesprovideilluminating andyssand
practical guidance on implementing management Sructures.

GM 1.2

Theory of Congtraints

Eliyahu M.
Goldratt

This book dlows the readers to find out what is the theory of
congraints and how it should be implemented.

GM 1.3

Rethinking the Future

Rowan Gibson

This book looks a how organisations can be redesigned to survive
and thrive in tomorrow’ s hyper-competitive globd environment. It
examines the changing role of the leader and the powerful
influence of corporate culture as well as looks at the strategies for
cresting tomorrow’ s competitive advantages and tomorrow’ s
markets.

GM 14

The Goal

Eliyahu M.
Goldrat

This book provides brilliant mple solutions when whet is redly
needed is the process that will enable management to generate
such solutions on their own. It dso highlights the problem of

changing the nature of a company.

GM 15

The Cirde of Innovation

Tom Peters

In this book, the author shows us how to transform every
‘jobholder’ into a fully -fledged businessperson. He will be
presenting here alife-saving handbook- both provocative and
practical- designed to turn any organisation into a perpetud
innovaion machine.

GM 1.6

The Fifth Discipline
Fieldbook

Peter Senge

This book revolutionised the practice of management by
introducing the theory of learning organisations. It shows how to
creste an organisation of learning where memories are brought to
life, where collaboration is the lifeblood of every endeavour and
where tough questions are fearlesdy asked.
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7 |GM 17 On Competition Michael E. Porter | Thisbook brings together for the firg time, more than a dozen of
Porter’ s articles. These essays assume a new impact and
significance, with each piece augmenting Porter’ s rich perspective

on competition.
8 |GM 18 The Handbook of Strategic Catherine Hayden | Thisbook lucidly defines each centrd terms of Srategic
Expertise management, then critically eva uates the strategic concept behind
it and provides one or more examples of how it is goplied in actud
business practice.
9 |GM 19 Diffuson of Innovation Everett M. Rogers | Thisbook’s coverage ranges from the dements of diffuson and

the higory of diffuson and the history of diffuson research to
generators of innovation, change agents and the consequences of
innovetions.

10 ([GM 21 Misson Possble Ken Blanchard In this book, the authors offer answers that will bring hope, help
and practica strategiesto managers at every leve of abusiness. It
is rich with concepts, ideas and framework that will reved why his

ideas continue to influence the day to day management of people

and companiesin away few others can match.

11 [GM 2.2 Cross-Functiond Teams Glenn M. Parker Thisbook delivers ateam-operating manual to executives, team
leaders, human resources professionds and students of
organisationa behaviour. It provides atool kit of assessment
surveys, worksheets, checklist and sample training programsto
help launch teams that soar.

12 |GM 23 MBA Management Models Sue Harding This book collects 45 models, summarised in a standard format.
Each entry contains adiagram of the mode!; the principles on
which it's based; underlying assumptions, guidance on
goplication, and rdevant issues, related modd's and sources of
futher reference.
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13 [GM 24 The World According to Peter | Jack Beatty Thisbook explores Drucker’s controversa views on business,
Drucker government, politics and the non-profit “ Third Sector”, and share
his Sgnpost thoughts on the future. It dso revedsthe crucid
connections he forges between the redlms of theory and practice.

14 |GM 25 All the Right Moves Congantinos C. Thisbook offers concrete advice for thinking through the tough
Markides choicesthat al business srategists must face. It didtilsthe
important eements of Strategy into an easy-to-follow system for
crafting today’ s -and tomorrow’ s- breskthrough business
strategies.

15 |GM 2.6 Sx Sgma Mike Harry Thisbook provides specific methods to re-create the processitsdif,
30 those defects are never produced in the first place. The authors
have demonstrated how to make theory become practice at
companies like Motorola, AlliedSignd etc.

16 |GM 2.7 Managing Upwards Jonathan Coates In this book, the author questions the assumption that management
isadownward process. He andyses what happens within the
organisation and sets out way's in which managers can encourage
involvement and credtivity. Using case sudies, he shows how the
necessary sructures and attitudes can be developed and the

dangers of ignoring the problem.

17 | GM 2.8 Criticd Chain Eliyahu M. This book, abusness nove, will introduce you to the author’s
Goldratt thinking processes, where he will provokes othersto think. The
author exhorts his readers to examine and reassess their business
practices with a fresh new vison.

18 |GM 2.9 The 75 Greatest Management | Stuart Crainer Thisbook is a pithy compendium that celebrates pinnacles of
Decisgons Ever made decision making that have shaped management through the ages
and |eft their inddlible impressions on business and society.
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19 [GM 31 TheFifth Discipline Peter M. Senge In this book, the author draws the blueprints for an organisation
where people expand their capacity to create the results they truly
desire. The book lays the foundation for atrue dterndive to the

authoritarian hierarchy.
20 |GM 3.2 It's Not Luck Eliyahu M. Thisbook isagripping fast paced nove that istransforming
Goldrait management thinking throughout the world.
21 |GM 3.3 SunTzu: War and Chow Hou Wee This book successfully develops the andogy between the world of
Management business and the world of war, and blends the gpplication of
military strategies with modern business practices.
22 |GM 34 Managers and Mantras Charlotte Butler Thisbook provides arare ingder’ s view of one company’s search

for amplicity and focus demanded by contemporary business
thinking. It compiles an account of management under stress.

23 |GM 35 Basic Project Management Norma Michagl This book describes the phases and techniques of project
management, and incdludes models, charts and diagrams that you
can adapt to specific needs of your organisation.
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LS11

The Leadership Chdlenge

James M. Kouzes

This book captures the interest in leadership as a critica aspect of
human organisations. Sharing engaging sories and their own keen
ingghts, the authors have revised their avarcbwinning exploration
into fundamenta aspects of leadership to reflect current

chdlenges.

LS12

Jack Welch and the Ge Way

Robert Sater

This book presents a remarkable corporate success saga and the
extraordinary ingde story of one of history’s mogt brilliant
businessicons, with management insights and leadership secrets
of the legendary CEO.

LS13

The Leadership Engine

Nodl M. Tichy

In this book, the author offersamgor contribution to the
understanding of how successful leedership works, but provides
concrete, proven methods for leaders developing leadersin any
company. In additiond, this book provides hands-on devel opment
activities that one can use to improve one s own leadership ability
and aso those of others.

LS14

Leadership and Vaues

James C. Sarros

This book is based on extensive research and interviews with some
of Audtrdia stop executives. The author highlights the importance
of understanding and managing our persond ‘vaues and the
impact and effect they have on our individua leadership syles,
management objectives and ultimate career success.

LS15

What Leaders Redlly Do

John P. Kotter

This book is an astute assessment of the red work of |eaders,
teaching readers how to become more effective leaders as they
explore pressing issues such as power, influence, dependence and
srategies for change.

LS16

Martin Luther King, J. on
Leadership

Dondld T. Phillips

This book examines the choices that Martin Luther King, J. made,
the people he trusted and the methods he used to turn asmal
crusade into a movement -and change history forever.
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LS17

LS18

High Performance Leadership

Credibility

Philip R. Harris

James M. Kouzes

This book supplies guidance and proven drategies for managers
caled upon to assume human resource management duties. Using
the concepts and techniques that the author pioneered in his 25
years as a top management consultant, he explains how to creste a
high-performance work environment, motivate and teach
employees and much more.

Thisbook is a persond, ingpiring and genuine guide to helping us

al undergand the fundamenta importance of credibility for
building persond and organisationd success and for fogtering trust
within our work, family and community.

LS19
LS19A

The Leader of the Future

Frances
Hessdlbain

This book is aout the future quaity of our lives, our business, our
organisations, our society and the leedership required to move us
into the exciting unknown. Each author offers aspecid
perspective on leadership, aunique glimpse into the future, and
together their thinking forms a treasure throve of insght and
knowledge.

10

LS21

Reflections on Leadership

Larry C. Spears

This book demongrates the scope of Greenleaf’ simpact on
contemporary management theory and offers key essays by
Greenleaf and hisleading business and intellectud disciples.

11

LS22

The L eadership Moment

Michagl Useem

Thisbook congsts of nine true dramatic accounts of unusua
people deding with awide variety of formidable problems.
Besdes focusing on just behaviours, skills and tectics, this book
shines alight on the light, soul and the spiritud Sde of leadership.

LS23

EQ Leadership Skills

Dr Patricia Patton

Thisbook is a breskthrough practicd gpplication to rase one' s
level of awvarenessin what one do to limit the potentid of one€'s
employees and how to successfully manage the character issues
people are too afraid to tdll aboss. It dso lists the characterigtics
that are needed to be an EQ leader.
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LS24

Leadership Skillsfor Women

Marilyn Manning

This book shows a reader how to shape and nurture her leadership
syle by learning new skills, working to eiminate problem
behaviours, and becoming more productive.

14

LS25

Learning to Lead

Jay A. Conger

In this book, the author offers persond ingghtsinto rolestraining
plays in leedership development. Using a diary format supported
by workshop outlines, sample materials and interviews, he
asesses the strengths and weakness of four key gpproachesto
leedership development.

15

LS2.6

Why Leaders Can't Lead

Warren Bennis

This book is an andyss of the problems facing anyone who tries
to take charge of an organisation. It aso offers those engaged in
the day to day tasks of leadership specific suggestions- not only to
counter turmoil and inertiathat threeten the best-laid plansbut dso
on how to keep radtines from sgpping their ability to make ared

impact.

16

LS2.7

Developing Leaeders

John Adar

In this book, the author presents his ten key steps of leadership
development whereby he clarifies and draws out the full meaning
of leedership in relation to the concept of management. He dso
offers examples and case Sudiesto illudtrate the various principles
inavaiey of fildsand a different levels of leadership

deve opment.

17

LS28

The Stuationa Leader

Dr Pua Hersey

This book presents a practicd framework to developing people
and increasing productivity. It isthe story of a manager
responsble for achieving results, developing people and
contributing to organisationa success.

18

LS29

Peak Conquerors

Dr Shirley Lim

This book crydalises indghts on how top achieversin various
fidds attain and sustain success. A dynamic model for pesk
performance is presented to ingpire, mativate, ingruct and enable
readers to be more than conquerors.
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19

LS31

Workplace Leadership

Gordon P Rabey

This book includes the evolution of the enterprise, workplace
leadership tasks, diagnosing time problems, setting objectives and
planning work, work flow, employment relations, proven problem-
solving techniques, hedth and safety at the warkplace and
cregting, leading and deve oping the team.

20

LS3.2

Not Bosses but Leaders

John Adar

In this book, the author will show you how to exercise drategic
leadership effectively. He enlivens his message with examples
drawn from business, history and the arts.

21

LS33

Moses on Management

David Baron

In this book, the author draws surprising paralels between the
world of Moses and our own, and illuminates areas of particular
relevance for today’ s business managers.
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MK 1.1

Warp-speed Branding

Agnieszka M.
Winkler

In this book, the author has showed us the anecdotes; templates
and common-sense advice dl focused on teaching us how to use
the accderation of technology to build better brands, products and
organisations. It exposes Sx myths of branding and replaces them
with new truthsin a“warp-speed world’.

MK 1.2

The New Marketing Era

Pua Postma

In this book, the author explores the swegping changesin
information technology and media and how their impact and
effectiveness are influenced by age-old human behaviour through
red life case studies.

MK 1.3

Brandingin Asa

Pua Temporal

In this book, Asd sleading brand architect explainsthe
fundamentas of branding and shows how companies can use them
to achieve outstanding performance, with referencesto over 20
case sudies of leading Asan and Western brands like Acer, Tiger
Bam and etc.

MK 14

The Brand Mindset

Duane E. Knapp

This book, with reference to case sudies of Starbucks, Whirlpool
and Halmark, provide new indghtsinto brands and ther
management- the way businessis done and how to go about doing
it.

MK 15

The 1-Day Marketing Plan

Roman G. Hiebing

This book bresks down the complex marketing planning into ten
critical sepsthat enable the reeders to develop adisciplined,
precise and workable marketing plan- today.
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SC11

Direct From DELL

Michad Ddl

Thisbook illugtrates the history of DELL Computer Corporation’s
success and vison for the future in a concise and powerful way.
Both an extraordinary business success story and a manifesto for
revdutionary any indudry, this book reved nothing lesser than a
new mode for doing business in the information age.

SC1l2

The Disney Way

Bill Capodag

In this book, the authors examine Disney’ s business philosophy
and explain how it can be used in any company to achieve superior
teamwork, cregtivity and innovation by applying the four

principles- Dream, Believe, Dare and Do.

SC13

Serious Play

Miched Schrage

This book is aout serious work: how the world' s leading
companies models, prototype, and smulaesto innovete. Itisa
crisply written handbook for product, process, and project leeders
who are determined to manage their innovation initigtives
successfully.

SC14

Leading by Design

Bertil Torekull

This book tdlsthe ingde sory of Kamprad's (founder of IKEA)
humble roots and of the visonary concepts and innovative
Srategies that turned a small, Swedish mail-order company into a
worldwide commercid giant.

SC15

Management of Success

Kernid Singh
Sandhu

In this book, the authors provide a structured collection of
andyticd reflections on how theidand of Singapore has been
transformed from a colony into athriving, modern, secular,

independent republic.
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SC 16

Best Practice Benchmarking

Sylvia Codling

Through a series of case histories and references, this book shares
the experience and knowledge acquired by benchmarking
companies across awide range industries. Above dl, it provides a
detailed gep by step guide to the entire pracess, induding a
complete set of planning worksheets.

SC 1.7

The 21t Century
Organisation

Warren Bennis

In this book, the authors show you how these companies have
successfully reinvented themselves, and in doing so have provided
sound mode s for other companies gtriving to duplicate their
SUCCESS.

SC 1.8

Microsoft First Generation

Cheryl D. Tsang

Microsoft First Generation, through the lives of many early key
employees, provides ingght into the greatest success story of
Microsoft. The author renders recent history in bold, colourful
grokes, highlighting each of the specific business qudities and
entrepreneurid traits that turned Microsoft’ s dream into redlity

SC1.9

Winning withthe P& G 99

Charles L. Decker

This book, showing afascinating glimpse at one of the most
familiar company names in the consumer goods indudtry, offers
the time-tested Strategies that have kept P & G on top- practicd
indghts for anyone managing a business, a career or griving for a
persond best.

10

SC21

Made in Jgpan

Akio Morita

This book is the autobiogrgphy of Akio Moritawho is the founder
of Sony. In compdlling detall, it charts the growth of this
deliberatdy innovative company, from the initid atempts to make
atape recorder to the phenomend sales of he Sony Wakman.

11

SC2.2

I"d Like the World to Buy a
Coke

David Greising

Thisbook takes a candid look at the life and career of one of the
longest serving and highest-pain chief executive in higtory- Coca
Cola s Roberto Goizueta. It chronicles the 16 years of Goizueta's
leadership at the Coca-Cola Company.
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12

SC23

Indde Teams

Wadlins, Byham

Thisbook congsts a collection of case histories which takes you
behind the scenes for an in-depth look at the key practices used by
such companies like Texas Ingruments, Miller Brewing Company,
Colgate PAmoalive etc.

13

SC24

In Search of Excellence

Thomas J. Peters

This book reved s the secrets behind success of forty-three
American companieslike IBM, Johnson & Johnson and

McDondd s etc. Illustrated with anecdotes and examples from the
experiences of these best-run companies, the authors will share
with the reeders, eight basic principles of management of these
successful companies.

14

SC25

McDondd's

JohnF. Love

Thisisastory of an American business success, a company that
proved the vaue of hard work, ingenuity, trid and error and gut
indincts. The author tells the astonishing story of the people and
the strategies, the innovation and the brilliance thet turned asingle
burger gand into amultibillior+dollar corporation.

15

SC 2.6

The Success Book

Richard Keeves

Thisbook tells the stories of fifty winners- fifty businesses owned
and operated by people whose attitudes, vision, commitment and
perdgstence are resulting in triumph and achievement.

16

SC27

Pour Y our Heart Into 1t

Howard Schultz

In this book, CEO Howard Schultz illustrates the principas thet
have shaped the Starbucks phenomenon, sharing the wisdom he
has gained from his quest to make greet coffee part of the
American experience.
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TN11

The Future of Work

Charles Grantham

In this book, the author explains in details how various
technologica developments and related concepts are creating a
surprisng new technology of work.

TN 1.2

Blueprint to the Digita
Economy

Don Tapscott

This book offers breskthrough insghts and strategies designed to
help today’ s business succeed in an emerging and highly
competitive digita business envirorment.

TN 1.3

Silicon Gold Rush

Karen Southwick

Providing vaduable indghtsinto amyriad of key issues, from
nurturing crestivity and mativating employees to finding new
markets and weethering tough times, this book dso revedsthe
maverick leadership techniques thet are finding their way into
mainstream corporate culture with far-reaching consequences.

TN14

Futurize Y our Enterprise

David Segd

Thisbook is packed with management insights, where the author
will teach you to how to harness the exponentia power of e-
customers and take your businessin a new direction.

TN 1.5

High Tech High Touch

John Naidhitt

In this book, the authors provide vauable ingght into important
technologicd, socid, culturd and artistic developments. Described
in powerful detall isthe dark sde of technology and itsimpact on
our livesin the 21 century.

TN 1.6

Mastering The Digitd Market
Place

Douglas F. Aldrich

This book provides alogicd, sep by step framework for surviving
and thriving in the digitdl market place, where the author identifies
key drategic areas that one as a corporate leader must consider
before leading one' s company into the digital economy.

TN1.7

Now or Never

Mary Modahl

This book is awell-researched and extremely useful guide for
corporate leader who are working to position their companiesto
win in this new, hyper-competitive Internet Era, using examples,
datigics and business oriented emphass
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TN 1.8

Digita Darwinism

Evan |. Schwartz

In this bodk, the author provides an unprecedented look ingde the
highly competitive ook insde the highly competitive world of e-
commerce, and distils seven criticd strategies that Web-based
businesses need to follow in order to survive in whet is fast
becoming a multi-trillion online marketplace.

TN 1.9

Management Information
Systems

Charles Parker

Thisbook is designed for people who need to understand the
emerging role of information systems in business, recognising that
access to the right information at theright timeis pivotd to
developing a strategic posture that exploits opportunities.




